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Chapter 3: Commercial Rehabilitarion
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TYPICAL ELEMENTS OF “COMMERCIAL TYPE® BUILDINGS.

Cap
EECESSED ENTHY

- 4. The frontof the:storeis-placed immediately a the

‘Most of the “Commercial Type” buildings ére.: historic -
. structures located in the core area, centered arcund the

Plaza. THESE GENERAL CHARACTERISTICS OF A

" |- . “MAIN STREET” BUILDING ARE TO BE RESPECTED _

" DECORATIVE PANEL:

IN ALL REHABILITATION PROJECTS:

1. The facade has gmament gnd de@ ,‘that provides
interest to pedestrians,

2. The first floor level has a large glass ares that alIows
pedestrians to see goods and activities inside,

3, A kickplate supports the window.

- sidewalk edge; helping enclose:the-pedestrian zone. - .
- 5. - Signs are sized and positioned to be read by pedestr1~

-, ans.

6. The §ecgng storv, where it exists, is more solid than the

first, with smaller windows.
7. Brick is the dominant building material.
8. The em:rance is recessed.

'IN ADDITION TO THE GENERAL
REHABILITATION GUIDELINES,
iN CHAPTER 2, '
THE F@E.L@W NG GUHDELENES APFLY

T e e A B R P R A R

DISPLAY WINDOWS

~Pulacy.,
" The traditional “storefront” image should be preserved at

the strect level, This will help to preserve the historic
character of these buildings and o promote a pedesirian-
oriented business environment. .

18. MAINTAIN THE LARGE DISPLAY WINDOWS
THAT ARE CHARACTERISTEC OF THE ORIGINAL
COMMERCIAL BUILDINGS. ' '
o When replacing glass or restoring windows, maintain the
original size and shape of the storefront opening.

o Where feasible, align the top of the display glass with
others in the block. This line helps to reinforce the visual
harmony of the Commercial Core Area,
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Chaptet 3: Commercial Rehabilitation

= Opaque materials are not appropriate in the place of .
glass, because they diminish pedestrian interest as well as * -
alter the historic character. Reflective mirror glass is also _
mappmpnate '

19, MAINTAIN THE LINE OF THE STOREFRONT . _‘ ‘
AT THE SIDEWALX EDGE. ' o
s Pxeservs the glass at thig 1 .me o define the pedzsumn '

Zone, . e
o Ifthe original storeﬁ'om is mxssmg, replace itat thns
alignmient.

20, USE BAY W][N]DOWS W][TH CAUTION.
«  Bay windows are not typlcal of mast buﬁdmgs in the :

Core Area, ‘ Guideline 20. Bay windows. ',li
»  Use only the type of bay wmdows fotmd hlsmncally in cmi bmldmgs are mappropnate, i
the Village. , o -
. cE ‘ ‘ . . - . e \\: ‘
21. WINDOW FRAMES SHOULD HAVE A 1N \ -

'PAINTED OR BRONZED FINISH. = -

° Unpamted wood and unfinished metal'are mappropn~ ey
Aot H
ate. Conit (
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3
e A
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. Guideline 20. This bay window desxgn by Smith is appmpnar_e
only on cottage—rype structures in the Core.
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.. . TRANSOMS

27, PRESERVE THE TRANSOM (CLERIESTORY)
“WHERE IT EXISTS. :

= Use'glass if possible. ‘The pu:pose isto mamnaln the
alignment of your storefront witlr others:in the block. Glass.
is preferred, because it 1s 2 good source of light into: t.ha
interior of your store.. . S e
o Or use the space as a gign or decgragve panel’ I{eep
the: background a dark coior s:mﬂar to: the way gIass is
percelved ‘
«  Retain the shape and prOpamons of the original -

opening.

SECOND STORY WINDOWS

23. PRESIERV]E THE ORIGINAL SIZE AND SHAPE
OIF UPPER STORY WINDOWS.
- Second floor windows are smaller, and vemcally
propomoned Preserve this distinction between first and
second ﬂoor Wmdqws ;

‘ maich those on the first floor. in styie and coIor
o Shuizers are mappropnate on comme:cxai type slmc-

Guxdelme B Preserve the engmai size and shape of
L ’ upper story windows.
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BUILDING ENTRANCES U - S

24, MA]EN’B?MN REC]ESS]ED ]ENTRHIES WHER)E
THEY EXIST.
o Use doors with. _g;ggm,gﬂg_g_sg where feas:ble, as -
these will enhance the vzslbxhty of your busmess vy
customers.- - .
° Recessed entries also help shels:er pudesmans and thcy
help 1o clearly define your entrance, - .. o oo
>  Hint:-Provide a good quahty door handle asa ﬁmshmg
touch to the entrance. It's the customer’s first i unpressmn oE
the quality of your business.

ROOFS

»Pohcy TN e ‘ ‘ e
Roof lines should remforce the ongmal character of the
Vﬂlage Core:

. Guidelines:
25 PRESERVE ORIGINAL. RO@F ]F@RMS WHERE.
THEY CONTRIBUTE. TO THE MSTORJIC CHAR-
ACTER OF THE BUILDING....;
= Most commercial type buildings present aflat parapet
to- the street. This form is encouraged, because the repeti-
tion of these horizonial lines contributes to the visual
continuity of the area,

'+ Some roofs are hipped or gabled Where slopmg roofs
are original, they should be preserved. .
= Fake mansard and shed rocfs are inappropriate,
because they are out of character with the ongma! facade
designs.

e Preserve dormers where they exist.

s g

26. MAINTAIN OIR]IGKNAL ROOF MATERIALS
WHERE THEY ARE. VISIBLE TO THE STREET.

= Roof iiles are typical of the buildings designed by R.M.
Hunt ‘ ‘ o
» ' Wood shingles weré typical of buildings designed by : : ‘ .
Smith, However, asphalt shingles are appropriate subst- . . : j
tuies if used in colors that resemble the original material. U o {
= All roofs shall be a. muted red color, in compliance ' ' '
with the intent of early deed restrictions.
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Chapter 3: Commercial Rehabilitation.

AWNINGS

Guideline 27. On some buildings, flat-rocfed canopies may be
appropriate, whese there is historic precedence for their being used
on similar buildings.

37. CONSIDER USING FABRIC AWNINGS TO

PROVIDE WEATHER PROTECTION AND CREATE -

INTEREST. .

o 'The awning should fit the Q;mgnsmng of Lhe storefrcmt
opening, (o emphasize these proportions. It.should not

obscure ornamental details. '

-+ Mount the top-edge 1o align with the top of L’ne _

‘ Hansom or to align with the framing that separates the

transom from the main display window. This will help -
strengthen the visual continuity of storefronts, B

«  Coordinate the color of the awning with the color
scheme for the entire building. Eabric awnings are sncour-

“aged.
o They may be fixed or operable. (Fixed awnmgs wm

wear longer, but operable ones have the flexibility of being
changed with weather and light conditions: Avmings will
wear, and this should be acknowledged as an operating cost
of doing business. Awnings can be changed every few
years for a fresh look.) T
«  Use matte finishes on awning matenals IR
o Internal illumination of an awning is mappropﬁate.
o Refer to.the HRC color palette for mm ami accent )
colors. R
»  Onsome buﬂdmgs M_ngﬁ may be appro-
priate, where there is historic precedence for their being -
used on similar buildings. Consider pamtmg the edge of
the canopy with a color that maiches other trim on your’

‘building. This will help tie it irito the overall composmon '

e Other sloped awnings, such as metal slats and wood
shingle, are mappmpnate
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WHEN REHABEL[TATING PLAIN FF%@N'E’
' BUILDINGS, = .
USE THESE GU!DEL!NES

(%n addr&n@n *z@ ith@ @therg m ﬁm5 Ch@pﬁ@ﬁ’)

Some buildings in the Village are later commercml-typé
‘stmctures that Iack historic features or even modem
vornamemamon.mMany_were built as s1mple fronts others

" are-actually cover-ups on older buildings. If your bmldmg ‘

‘seerns ‘plain,” cons;der these opnonS'

PLAIN F RONTS

28. WHE‘N]EVER FIEAS}IBL}E UNCOVER ORIGINAL
FACADE MATERIALS.

-Int some cases, original buﬂdmg fabnc of hrstonc
sxgmficance will be hidden., .-

“These ongmal matenals are oftﬂn mom ciurable, and

" more interesting than later. coverings.

. They may also pi‘OVldﬁ af: overall desxgn 1dea for more

extenswe rehab

29, IF WCOVERING ISNQT FEASI]BLE, DE-
VELOP A NEW DESIGN THAT WILL REINFORCE
THE GENERIC CHARACTERISTICS OF OTH]ER
BUILDINGS IN THE BLOCK. o

«  Develop a new contemporary facade, using the -
traditional storefront elements described above, or: -

= Develop a simple design using these three basic
‘elements: a unified paint scheme, an awning and a gign.

« " Ineither case, align design elements with neighboring
structures, and seek to repeat patterns of wmdow shapes,
trim and roof forms where feasible. ‘

= If the project is so extensive as to be almost entirely a
new facade, refer also to design ideas for new construction.
in Book 3.
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